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10/12 - Columbus Day

10/31 - Halloween

11/1 - All Saints’ Day = 11/3 - Election Day

11/11 - Veterans Day * 11/26 - Thanksgiving

12/10-12/18 - Chanukah « 12/24 - Christmas Eve

12/25 - Christmas Day * 12/31 - New Year's Eve

www.DMl.com



DMI 2020 PRODUCTION AND NEW CLIENT
ACQUISITION GOAL WORKSHEET

2020 Sales goals (Line D Average Sale (Line 2) Total Clients (Line 1+ Line 2)

Life & Annuity Premium:  $ - $_ -

Investment Products AUM $ - $ =
(Traditional and Alternative)

Now that you know how many clients you need, contact
your DMI Workshop Marketing Coordinator to put together a
schedule that will help you get the new clients you need to
meet your 2020 production goals.

Frequency is important. Your workshop marketing plan should
include a long-term strategy to maximize your annual production.

Maintain your professional image and manage your online
footprint by avoiding religious & political debates online.

A start time of 6:30PM will boost attendance, as it gives
people more time to get to the venue.

Summer workshops work! Capture prospects from your
competitors who take the summer off.
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